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If you've ever watched a compelling performance from an actor on TV or in a film, you know firsthand 

how easy it is to become invested in those characters' lives. From Sally in When Harry Met Sally to 

Don Corleone in The Godfather – they draw you in and never let you go.

The thing is, for actors to reach that level, they have to do a lot of preparation.

There's a process in acting called scene study, where you break down a script and get to know it 

inside and out – the setting, characters, relationships, goals, etc … You get the full 3D picture of the 

world, so you can deliver a believable and unique performance.

As an example, Sherlock Holmes is a character we all know and love. However, no two performances of Sherlock are ever 

alike.

Today, Americans have "Elementary," a show set in modern America with a female Watson. British folk get the more "standard" 

Sherlock Holmes in modern-day London.

In both cases it's the same character solving crimes. However, in studying the different settings, characters, and relationships, 

each actor develops a dramatically different interpretation of the role.

And, how you prepare to write a piece of copy is exactly the same …

Think about it: every successful sales letter draws you in and holds your attention until the very end. It feels as if it's speaking 

directly to you, understands your dreams, ambitions, fears, and frustrations, and the world you're living in.

And, although all successful pieces are compelling, they aren't all identical. They are as varied as Hannibal Lector is from 

Forrest Gump.

The reason for this is the copywriter spends quality time researching all of the important elements related to the product they're 

trying to sell. In doing so, they grow to understand the product, market, and audience so well, they develop a unique voice and 

angle specific to that sales piece.

All of that work leads to a knock-out performance earning them big fees and lots of residuals.

And it can happen to you, too!



That's why this week I'll be sharing insider tips and strategies for how actors prepare for compelling performances, and how you 

can use those to gain an advantage in your copy.

So, the very first action step for this week is a fun one: re-watch your favorite compelling scene from a TV show or movie. Or, if 

you're feeling really adventurous, see a production of your favorite show live.

When you're watching it, think about the factors informing it. By that I mean the setting, the history and background of the place 

and people, and the characters' motivations for doing what they do. Write down your thoughts on a piece of paper.

Keep a hold of this, because we're going to cover all of these points throughout the week. And please be sure to share which 

scene you're watching and why in the comments section below. It'd be fun to hear your favorites!

Tomorrow, we're going to dive right into the first step in making your performance as a copywriter good enough for an Oscar.
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Robert, you nailed it! I did a little acting several years ago and can attest to what you say. Great article!

Bill Kirk – over a year ago

I love the scene from "Pride and Prejudice" where Mr. Darcy has walked thru the fields in the cold, damp night to see if he 

really has any hope after his aunt's bad behavior during the night was conveyed to him and given him a glimmer of hope 

that Elizabeth would accept him. Wherein, he tells her that he loves her and hopes that her feelings have changed. I love 

the flicker of hope that springs forth against the odds and brings them both to life. OK, hopeless romantic here. 

Las Vegas Sandy – over a year ago
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Hi Robert, In doing this exercise, did you want us to go through the setting, the history and background of the place and 

people, characters' motivation for doing what they do, here? Or do it on our own? What level of participation are you 

expecting? Speaking for myself, this course sounded really good to me and I would like to participate actively. 

Branko Milen – over a year ago

Bill: Thank you very much! Glad you enjoyed it :)

Sandy: I, too, am a hopeless romantic. I love the scene you're referring to, and it's a good example of how 

everything else (setting, history, motivations) informs that moment. Also, hope is a great motivator for copy!

Robert R – over a year ago

Branko: I'm glad you are excited about this! This article series just runs this week, and will cover all of the bases 

you mentioned.

For this first assignment, just re-watch your favorite scene and think about what informs that moment. Much like 

what sandy mentioned in the comment above :).

Robert R – over a year ago

Hey Hey Robert- One of my favorite TV shows is SUPERNATURAL. Sam and Dean the

2 brother's hunting down demons together. 

A legacy their father left behind after his death. I caught their rare moments in between hunts in Dean's black Dodge 

Charger, and the intimacy between the brothers come through. although very few words are spoken, the gleam in their 

eyes was the picture that said it all. Julie D 

Guest (Julie D) – over a year ago

Julie: That's a fun show! That kind of relationship and intimacy is what you want to have with your prospects :). 

Where you get them just nodding along, understanding you, without having to beat them over the head with your 

ideas. Best of luck to you :)

Robert R – over a year ago
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