Why Email Copywriting Pays 300%
More
By Steve Slaunwhite
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If you want to thrive as a freelance copywriter, the key is to get a regular inflow of business from your clients.

How do you do that? There are two types of "regular" projects you can get with a Business-to-Business (B2B) company.

One is to write their blog, which can be a very good gig. Some companies need two or three posts a week. That's about as
regular as you can get! So it's no wonder that some writers do a happy dance whenever they land a blog writing assignment.

But there's another type of "regular” gig that a lot of writers don't pursue, but should. Writing email copy.

Now that's a really, really good gig!

In fact, writing emails typically pays two or three times more than writing blog posts. Yet, these projects are about the same

length — 300 to 800 words, on average — and take about the same amount of time to complete.

What's more, B2B companies are constantly using email to generate leads, follow up on leads, and build relationships with

prospects and customers. By some accounts, Business-to-Business companies in the United States send more than a million
distinct email marketing messages each week.

According to a study by EConsultancy, most B2B companies say email delivers the best Return On Investment compared to
any other marketing media — including advertising, direct mail, and social media!



Email marketing is something B2B companies do regularly, month after month, and sometimes even week after week. It's not a
stretch to imagine that these companies want better results, and that better written emails are a way to accomplish that. (That's

where you, the copywriter, come in.)

But there's another reason why writing email copy for B2B companies pays so well.

It has to do with a dotted line versus a solid line.

When you write a blog post or any other type of content, there is a dotted line between that project and revenues. A terrific blog
post can help your client with SEO rankings, with nurturing prospect interest, and with building its brand. But, rightly or wrongly,

companies often don't see their blog as making them money. At least, not directly.

In fact, if a B2B company decided to drop their blog altogether, their marketing results would no doubt take a hit — but not by

much. The impact would be minor.

Now, try telling a B2B company to stop email marketing. Whoa! You'll see panic ripple across faces in the marketing
department. That's because, to them, there's a solid line between those emails and revenues. They see email marketing as
indispensable in helping to generate leads, follow up on leads, nurture hot prospects through the selling process, and even

close sales.

That's why B2B companies value great email copy so much. They know that the more compelling and persuasive their email

marketing messages are, the better results they'll get. There's a direct connection.

Consider this example ...

Imagine a forklift company hires you to write a series of emails to invite prospects to a demonstration of new forklift trucks.
Obviously, the better those emails are written, the more prospects will attend the event. Ultimately, that could mean tens of

thousands of dollars in new business for your client.

Do a good job on those emails, and they're going to be very happy with you!

Now, does that mean you should abandon blog writing and other content projects and just focus on email? No. But you should,
at least, consider adding email copywriting to the repertoire of services you offer clients. Not only can writing email copy

become a "regular” gig for you, it can boost your income considerably.

Don't know how to write email copy for B2B companies? It's not difficult to learn. You'll simply need to master the formats,

writing formulas, and techniques. (AWAI has made that easy for you here.)

So jump in and give email copywriting a try.

What do you think about writing email copy for B2B companies? What questions do you have about the opportunity? Let us

know in the comments below.
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3 Responses to "Why Email Copywriting Pays 300% More"

Hi Steve,

For a number of reasons, specializing in email copywriting is attractive to me. One reason being | have other interests to
devote my time to

Is this alone a full-time opportunity ($85,000 plus yearly) or just a very well paying part-time "add on" opportunity for say,

$30,000 per year on average? | am a soaking wet newbie with not a single client.

I know this is a loaded question because how well one does depends on their determination and work ethic to a large

degree. But there still is a demand ceiling and it is what | am trying to get a handle on with my question.
Thanks Steve.

Regards,

Robert

Guest —

Hi and Steve, writing emails for B2B companies seems to be a winner.

Guest -

Hi Robert,

Email copywriting can be both. | know several copywriters who focus exclusively (or almost exclusively) on email

campaigns. For most other copywriters, it's one of many project-types they handle.
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The potential to make $85,000+ full-time is there, no doubt about it. But, like any business, it takes work and
determination to become successful. Good luck!

Steve Slaunwhite —
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