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Do you remember this simple question Katie Couric, then host of CBS Evening News, asked former Vice Presidential candidate 

Sarah Palin on September 30, 2008:

"When it comes to establishing your worldview, I was curious, what newspapers and magazines did you 

regularly read before you were tapped for this — to stay informed and to understand the world?"

It soon became the question heard round the world because it seemed to catch Sarah off guard. Her answer was, "I've read 

most of them with a great appreciation for the press and the media."

But Katie was after specifics. So she pressed on, asking the same question two more times, including, "But what ones 

specifically?" And "Can you name any of them?"

And the answer was always the same: "A variety of sources."

Now, you're probably wondering what this has to do with copywriting.

The answer is simple.



You see, 90% of what you do as a copywriter is research. Sure, you're also writing, after all, you are a copywriter. But writing is 

the end result of the research you've done and takes less time.

In fact, when it comes to research, there's a Golden Rule copywriters live by: 90% of copywriting is research, the other 10% is 

writing.

For research, one of the main ways you'll uncover information that becomes the proof needed for your sales argument is by 

reading. That means reading lots of books, newspapers, magazines, websites, trade journals, and other similar related 

materials.

But having an in-depth conversation with the editor, guru, customers, or other people associated with the product or service you 

are selling yields the rich details that will make your copy more believable and more persuasive.

It's those details that become the "show, don't tell" part of copywriting.

Katie's interview proves this point well.

When Sarah couldn't provide specifics on what she read, it made her appear as if she was not a well-informed or well-educated 

candidate. In copywriting terms, she wasn't credible.

So how do you get as many details out of the person you are interviewing? Here are six pointers that will help you nail the 

interview every time.

Interview Tactic #1: Clear up vague, non-specific, or unclear language. When the person you are interviewing is vague ask, 

"What exactly did you mean by this?" or "Specifically what happened?"

Interview Tactic #2: Dig for underlying causes. Ask the person, "Why did you say that?" or "What were you thinking when that 

happened?"

Interview Tactic #3: Keep the interview focused and on point. If the interviewee goes off topic ask, "How is what you are telling 

me relevant to the topic?" or "Can you hold that thought while we finish this discussion?"

Interview Tactic #4: Go for accuracy. Ask your interviewee, "How do you know this is true?" or "How does this compare to 

what you said earlier?"

Interview Tactic #5: Uncover emotion. Ask the person you're interviewing, "How did you feel when that happened?" Or 

"Describe what you felt at this very moment?"

Interview Tactic #6: Get examples. Ask them "Tell me about the time when you did _______?" or "Can you give me an 

example of what you mean?"



The bottom line is this. When your client or Copy Chief hires you to write a sales letter, you can't avoid doing research. It's a 

critical requirement of becoming a successful copywriter.

So don't shy away from it, embrace it as an opportunity to get to know more, to dig for the details. Your copy will be more 

compelling, more persuasive, and in the end, make you and your client more money.

What challenges do you face in prepping for or conducting interviews? Please share in the comments below.
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I'm glad to see this emphasis on research. For two months now I have been reading, attending webinars, checking around 

this site and have thought that there is more energy given to writing skills and efforts to shore up prospective writers 

courage to venture. This IS important, I just think that the research aspect didn't get sufficient importance.

Ann W – over a year ago

Thanks -very practical and useful.Will be filed in my Treasure Bank of Tips,Tactics Techniques and Templates.Also liked 

the Six "U's" to test headlines.

Guest (Terry ) – over a year ago

I found in researching anything you must do the following: For example who, what, when, where, and why. All are 

important as you do your research on anything. Be wise while you research go get your subject to long stay focus and trust 

your heart as you research. 

Guest (Linda Carr) – over a year ago
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I am learning something very similar with a position I have at church. Ancestry Research, just doing my own has followed 

so many of these points helping others has helped withotherpoints. It has helped me perrsonally. However having this to 

print as a constant reminder of what I learned and more will be a wonderful tool for me. Thank you I am very grateful 

Katthee

Katthee  – over a year ago

From the beginning to the of any project there is work to be done. the end result is good or trash is the effort to do the 

work. Anything you do if you don,t do the work people know, especially the American consumer.

JWS4 – over a year ago
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