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Want to break into high-fee B2B copywriting work? I don't blame you. I've been active in this space for more than 20 years. The 

clients are great. The money is good. The projects are often fascinating.

What's not to like?!

However, writing for Business-to-Business companies is like any other freelance specialty in that it takes hard work and 

determination to succeed. If you want to increase your chances of success — by an order of magnitude — one of the best ways 

is to focus on a specific industry or niche.

B2B companies place a high value on writers who have experience, or at least a good general knowledge, of their industry. 

That's not surprising. If you were the marketing director of a transportation company, wouldn't you prefer to hire a copywriter 

who specializes in transportation?

So how do you decide which of the hundreds of niche markets in B2B to focus on? Here are some suggestions:

1. Build on Your Background

If you think your professional background has little to do with your copywriting aspirations, think again. Chances are, you can 

leverage your work experience to break into the B2B market.



Let's look at a couple of examples …

Say you've worked for an industrial equipment manufacturer for the past 11 years. That opens the doors to several niches for 

you. The obvious one is industrial equipment! After all, that's your industry. You can position yourself as an insider. But you can 

also pivot to other niches, such as shipping materials.

By the way, you don't necessarily have to have direct experience in an industry. Consider this example …

Say you've worked at a dentist's office for the past seven years. On the surface, you might think that experience has no 

connection to any Business-to-Business industry or niche. But if you think a little broader, you'll realize there's a huge medical 

equipment and supply industry that sells to medical practices, comprised of hundreds of decent-sized companies. There are 

also marketing companies, coaching firms, software companies, and more that target dental clinics. To the owners and 

marketing directors of those companies, your background working at a dental office will be valued.

2. Who's Knocking On Your Door?

Several years ago, I got a call from a company that provides sales training to real estate agents. At the time, I had no 

experience whatsoever in real estate, other than buying a home! Before I knew it, I was writing e-newsletters and sales copy for 

that client on a regular basis.

But it didn't stop there.

My client recommended me to others and soon I was receiving enquiries from software companies, coaching firms and other 

businesses active the real estate industry. It became a new and lucrative niche for me. I didn't pick that niche. It picked me!

I was chatting with a copywriter last week who said, "I'm trying to focus on my niche, SaaS, but I keep getting all this work from 

business consultants. What should I do?"

I said, "Well, if consultants are knocking on your door eager to hire you, you might want to let them in!"

In other words, if you're getting work from a particular niche, even if it's not your desired focus right now, consider jumping in. It 

might end up being a gold mine for you in terms of clients and work.

3. Start with an Industry You Like (Or Think You'll Like)

Do you have an affinity for a certain type of product or service? Maybe you love building materials and hanging out at Home 

Depot? Or you're fascinated by e-commerce, especially the marketing? Or you're a bit of a geek and enjoy new technology and 

innovations?



Any of these interests can point you to a B2B niche that could potentially be a winner for you. Even if you have no background 

in that industry.

I worked with a copywriter many years ago who was a major fan of solar energy technology. She decided to focus on that 

industry and, within weeks of launching her freelance business, landed a $5,000 white paper project. I suspect her enthusiasm 

for the industry played a role.

So there you have it. Three paths to the ideal B2B niche. Of course, if you're just breaking into this lucrative writer's market, you 

also need to:

Master writing copy that engages and persuades a business audience.

Learn all the different project types (sell sheets, email campaigns, white papers, etc.).

Reach out and connect with B2B companies likely to hire you.

But picking your industry or niche is vital. I hope these tips helped!

Do you have any questions about choosing a niche in the B2B market? Post them in the comments below so we can get you 

the answers you need.
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Hello Shaun Help me see the bigger picture regarding what sort of B2B companies/products are out there in the Outdoor 

and Travel Industry. Me, any list I generate always comes up far more B2C than B2B. Please tell me i'm wrong. Thank you. 

Jimmy

Guest (Jimmy) – over a year ago

Hi Jimmy. (I'm Steve, by the way, not Shaun!)

I can't tell you you're wrong because you're right. If you plan to focus on the travel industry, you're bound to write 

both B2B and B2C marketing materials. For example, you might write a website for a travel booking software firm 

while also writing an email campaign for an adventure travel company. Nothing wrong with that! 

Steve Slaunwhite – over a year ago

Hi Steven, I've served as a military combat pilot and then flown commercially with corporates and airlines. Can't begin to 

think of which industry in the B2B space I could even expect to target with that background??

teejay – over a year ago

Hi teejay! You could consider sectors associated with drones and RC's that are so big these days. That path would take 

you down manufacturers, hobby stores, security companies (cameras on the drones), law enforcement, not to mention the 

hundreds of avenues open to aviation law, training, scaled DIY units, etc.

Melusine – over a year ago

As I read through the various articles today, I was really pulled in by this one. It broadened my thinking on how to approach 

which niche to begin with (who knows, it may change). It was great to see how a niche can pick you! I'm slowly getting 

started on the Accelerated Program and have frequently gotten overwhelmed with the how and the who. This article was 

extremely helpful. Thank you.

NewLife – over a year ago

Hello, i'm a little tardy to the party but I hope you get this. I have a strong background in customer service. I was a server, 

did call center work and was a retail sales associate. What options or niches are available to me. BTW this article was very 

helpful and gave me more confidence to start B2B copywriting.

Guest (Jill) – over a year ago

Loved all the info, thanks! I'm interested in real estate development and construction etc, but having trouble linking it with a 

profitable b2b niche. Any ideas?
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Thanks!

Guest (Monique) – over a year ago

Hi, Steve, I am fascinated with the financial niche, but is that a b2b niche that's profitable?

Eloise – over a year ago
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